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pleased, and the greater the occasion becomes, the more
important he thinks the object must be for which the
gathering is organized. These meetings must be held as
far as possible in the villages themselves for the convenience
of the villagers rather than in a big town or at district
headquarters. Many small village shows are better than a
few big headquarters shows, although these, too, have their
value if the prizes and entertainment offered are sufficient
to attract more than just the local people and live-stock.
(a) Big fairs. The lay-out of a fair should be so arranged
that the crowd, while going to and from the popular shows
—sports, stock judging and so on—must pass through the
exhibition of seeds, ploughs, health, good and bad cattle,
etc.1 If the exhibition is put away in a corner, very few
people will see it. The exhibition should be in two parts,
a popular general show of all the important items of the
' uplift' programme which are being taught at the moment,
and a technical exhibition of the more advanced stuff for
those who are interested. If the two are mixed up, the
general public crowding in will make it impossible for the
technical staff to deal with advanced inquirers, and the
attention of the public themselves will be diverted to stuff
which is too advanced for them, and they will neglect or
forget the simple lessons they ought to learn from the
popular side. The popular side can be demonstrated by
Scouts, and schoolmasters, trained and supervised by the
departmental staff, which would thus be left free to explain
the more advanced exhibits. The exhibition must be well
advertised and well displayed. Big flaming posters and
banners, gramophones and glee singers are all fair means
of attracting the crowd.
The language of the locality and the needs of the locality
1 See pp. 101-2.

